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Samsung merupakan salah satu jenis handphone atau smartphone yang saat
ini banyak digunakan oleh masyarakat indonesia khususnya di kota Kudus, dalam
penelitian ini mengambil lokasi penelitian pada Universitas Muria Kudus. Salah
satu produk Samsung yang sedang menjadi pusat perhatian khalayak luas yaitu
produk handphone mereka. Samsung sendiri akhir-akhir ini telah menciptakan
handphone yang berbasis android, yang pada saat ini bersaing ketat dengan produk
handphone lainnya.
Tujuan penelitian ini adalah menganalisis pengaruh citra merek, atribut
produk, persepsi harga, kualitas produk terhadap keputusan pembelian konsumen
produk Smartphone merek Samsung baik secara parsial maupun berganda.
Penelitian ini menggunakan tipe penelitian explanatory, sampel diambil sebanyak
94 responden yang merupakan mahasiswa aktif di Fakultas Ekonomi Universitas
Muria Kudus. Pengumpulan data melalui kuesioner. Pengolahan data
menggunakan scoring, editing, tabulasi, dan proses input data ke komputer. Uji
instrumen meliputi uji validitas dan reliabilitas. Analisis data menggunakan
analisis regresi berganda, uji t, uji F dan Koefisien Determinasi.
Berdasarkan hasil analisis Regresi dengan uji t (parsial), uji F (simultan), dan
koefisien determinasi diperoleh kesimpulan ada pengaruh positif dan  signifikan
antara variabel citra merek dengan variabel keputusan pembelian. Ada pengaruh
positif dan signifikan antara atribut produk dengan keputusan pembelian. Ada
pengaruh positif dan signifikan antara variabel persepsi harga dengan keputusan
pembelian. Ada pengaruh positif dan signifikan antara variabel kualitas produk
dengan keputusan pembelian. Secara berganda keempat variabel independen yaitu:
citra merek, atribut produk, persepsi harga, dan kualitas produk berpengaruh
signifikan terhadap keputusan pembelian. Nilai koefisien determinasi sebesar
89,0%.
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Samsung is one type of mobile phone or smartphone that is currently widely
used by the people of Indonesia, especially in the Kudus city, in this study took place
research at the University of Muria Kudus. One of the products of Samsung that has
become the center of attention of a wide audience that their mobile products.
Samsung itself lately has created a mobile phone based on Android, which is
currently competing with other mobile products.
The purpose of this study was to analyze the influence of brand image,
product attributes, perceptions of price, quality of products on consumer purchasing
decisions Smartphone Samsung brand products either partially or multiple. This
research uses explanatory research type, the sample was taken as much as 94
respondents who are active students at the Faculty of Economics, University of Muria
Kudus. The collection of data through questionnaires. Processing data using scoring,
editing, tabulation, and process input data to the computer. Test instruments include
the validity and reliability. Analysis of data using multiple regression analysis, t test,
F test and coefficient of determination.
Based on the results of regression analysis with t test (partial), F test
(simultaneous), and the coefficient of determination is concluded there is a positive
and significant influence between the variables of brand image with variable
purchase decision. There is a positive and significant influence between product
attributes with purchasing decisions. There is a positive and significant influence
between the variables of price perception with purchasing decisions. There is a
positive and significant influence between the variables of quality products with a
purchase decision. In the fourth multiple independent variables are: the image of the
brand, product attributes, perceptions of price and quality of products significantly
influence purchasing decisions. The coefficient of determination of 89.0%.
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